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OmahaAs Henry Doorly Zoo & Aqu
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Ticketing Kiosk

The world's largest
The Challenge retailer partnered with

Meridian to engineer 12
The Omaha Zoo wanted to develop a solution for their parks

that would expedite the payment process and allow guests different kiosk designs for
to get into the parks sooner with less hassle. Visitors to the
zoo were spending too much time waiting in line to make
payments and get tickets and they wanted a way to increase across their stores.
efficiency so visitors could have more time to enjoy the
parks.

a variety of use cases

YA bWireg waffrtgfocsstoa f f t
previdingzthechumaia elementnt
of custametrserviceeY.

The Solution

Meridian developed fully outdoor solutions designed for both
ticketing and food ordering to increase efficiency while still
being user -friendly and engaging. A total of 47 units were
deployed throughout the zoo that handled payments, ticketing,
and even wrist band printing. All the units were built with bright
colors and designed to fit into the fun and inviting aesthetic of
the Omaha Zoo.

The Result

The Omaha Zoo, and their patrons, loved the
solution. Helping to deal with the  ever present

|l abor shortage, Meridian
alleviate the burden placed on staff by automating

a lot of the repetitive processes and allowing staff

to focus on providing the human element of
customer service rather than being stuck with only
the mind numbing and often unfulfilling tasks.




Large Amusement Park Corporation
A MERIDIAN CASE STUDY

Large Amusement
Park Corporation

Meridian worked with a

Food Ordering Kiosk

large amusement park

The Challenge .
corporation to develop an

Amusement parks dedicate themselves to providing an

. ) ) : interactive concessions
entertaining and overall high -quality experience for all of

their guests, and while waiting in line is part of the ordering solution to improve
amusement park experience, thrill -seekers typically prefer to

spend their time waiting for rides rather than efficiency at their parks
concessions. Acknowledging concessions wait times as a

concern, a large amusement park corporation approached across the Americas.
Meridian with a desire to implement an ordering kiosk to
expedite the overall process.

Guests are newvablé-to
convenientlyyorder and pay

for thet food dromrthe kiosk:

—

The Solution

;) To expedite the food service process in their parks across
the country, the amusement park corporation partnered

with Meridian to design and deploy custom concession

ordering kiosks. The two worked together to integrate the
amusement padekandshill gag doftware onto one

of MeridianAs standard ki osk mc
now able to conveniently order and pay for their food from

The Result the kiosk.

The amusement park corporationAs kiosks are curre
locations, with future plans for nationwide expansion to each of their amusement parks across the
United States.

The Partnership @

Meridian and HP have partnered to create solutions for well ~ -known brands across the logistics,

healthcare, retail, and entertainment industries. Some notable partnerships include hospital check -in
kiosks for the Hospital Corporation of America, self  -service shipping solutions for FedEXx, job
application, site -to-st or e, and endl ess aisle kiosks for the w

kiosks for a large amusement park corporation.
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American Dream Mall
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American Dream
Mall Kiosk Mall

The American Dream Mall is
The Challenge

located in East Rutherford,

American Dream Mall approached Meridian for a solution New Jersey and boasts nearly
to increase advertising space and engagement for their

nearly 3 million square foot retail and entertainment 3 million square feet of retail
complex located in East Rutherford, New Jersey.

and entertainment space.

Meridian engineeredmore
thhra/n fulw 6rtefauilelsy 1 nt er ac
amld>” 65l sicchagg i t al  si gn
solutions:for the American
Dream Mall.
The Solution

Meridian partnered with SNA Displays to engineer more than 76
fully interactive 5534 and 65} di ¢
American Dream Mall in 2020. The solutions were designed to

assist patrons with wayfinding and navigation through the expanse

of the mall as well as offering opportunities for digital advertising

creating a sleek and modern feel to the mall.

¥\

The Result

Meridian and SNA Displays were able to
,,,,,,,, completely transform the overall
atmosphere of the American Dream Mall
providing interactive advertising and
wayfinding opportunities to patrons as they
walked along the almost 3 million square
miles of entertainment and retail venues.

T

Learn More:




Super Bowl Kiosk
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_ : Super Bowl Kiosk
Digital Signage

Super Bowl 50 attendees

The Challenge needed a way to be able to
browse exclusive

Legends, known for its industry -leading hospitality, catering
and merchandising operations, was awarded stadium
mer chandi sing rights for Supe purchased at the NFL Shop
Legends teamed with Facility Management Inc. to win the
bid for its first Super Bowl as stadium merchandise
concessionaire. Given the significance of the iconic sporting

event and with over 70,000 in attendance, Legends needed
a way to engage with fans, shorten wait times and keep
stadium merchandise stores under capacity.

merchandise that could be

throughout the stadium.

M eridiiards higihly doafigurable:
intenactive-digitabsignage @lldwed fanstot
brewse exclusivee-merchandise fopurchasese
at the: NFLL Shop throughoutithe stadidmim.

The Solution

In January 2015 Legends enlisted the help of Meridian to

create a robust retail solution. Meridian and Legends

partnered to deploy interactive digital signage at Levi As

Stadium. InterAct, Me r i highlyacanfigeirable, easy -to-

use, interactive digital signage software application, allowed

fans to browse exclusive merchandise that could be

purchased at the NFL Shop presented by Visa retail stores

located throughout the stadium. The interactive software

solution was installed on six Presenzak i os k s, Mer i d
The Result flagship interactive digital signage kiosk.

Super Bowl 50, held on February 7,2016, pr oduced a record $4.6M in me
Stadium. Following the success of the Super Bowl, Legends reassigned the six Meridian kiosks to

venues at Indianapolis Motor Speedway, AT&T Stadium, Raymond James Stadium, Freedom Tower

and Yankees Stadium. Meridian and Legends are continuing to collaborate on enhancements to

the InterAct digital signage software application that will provide an even greater user experience

at these venues.



